
The Digital Public Space 
Research Network 
(DPSRN)

The project explores how the digitization of the public space obliges us to revise our 
notions of individual and collective agency. In particular, DPSRN responds to this 
question by bringing together early career researchers with expertise in different 
fields to: (1) develop a novel methodology for understanding the public space that 
incorporates non-linguistic media, particularly the role of the audiovisual and 
digital interfaces in the public space; (2) address the question of online agency 
and subjectivity through the key concepts of anonymity and publicity; (3) consider 
communities and collective action in the digital public space, particularly the forms 
of belonging and representation presented by marginalized groups and solidarity 
movements online.

Cillian Ó Fathaigh
Universidad Complutense de 
Madrid
cillofat@ucm.es

Key contact

Budget: €11,000
Duration of 
funding period: 
February 2022 - 
September 2022

Details

KU Leuven
Universidad Complutense de 
Madrid 
University of Edinburgh

Partners involved

DIGITALIZED! Cultural HeritageSeed Funding

Website


